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Quarterly sales in the grocery and snacks category rose 0.3%.
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buster initial public offering at
$135 a share, and the shares
opened up 11% at $150 on their
first day of trading.
Bankers managing IPOs

have up to 30 days to support
the shares of a newly public
company through a green shoe
option. This mechanism allows
them to sell more shares than
the offering sizes and buy that
same amount, either from the
market or the company, to de-
liver them.
SpaceX said several days af-

ter the IPO that the full green-
shoe option had already been
exercised, meaning there is lit-
tle bankers can do to steady
the share price now.
Investors will be closely

watching the next test flight of
SpaceX’s Starship rocket, a
mission the company may
launch on Thursday evening.
SpaceX has been pouring
money into developing the
towering vehicle, which is key
for its artificial-intelligence and
satellite-communications plans.

BY CORRIE DRIEBUSCH

The luxury company reported sales growth of 20%.
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SpaceX shares traded below
their $135 IPO price for the
first time Wednesday, a sign of
waning enthusiasm for the big-
gest listing of all time.
SpaceX shares slipped more

than 2.5% to $132.15 in midday
trade before rebounding to end
the session at $135.27, which
was down less than 1% for the
day.
The tech-heavy Nasdaq com-

posite stumbled onWednesday,
falling roughly 0.2%. Shares of
technology companies have
been volatile in the past month.
Shares of Elon Musk’s rocket

maker rose 19% on their first
day of trading on June 12, giv-
ing the company a market
value of $2.1 trillion. The stock
price has edged lower over the
past month, despite being
added to the Nasdaq-100 index.
SpaceX is hardly the first

big IPO to struggle in early
days or weeks of trading.
About a week after its splashy
debut in 2023, shares of British
chip designer Arm Holdings fell
below their $51 IPO price. The

stock went on to recover and
then some: It closed Wednes-
day at $276.55.
According to data by Univer-

sity of Florida finance profes-
sor Jay Ritter, more than 70%
of IPOs from 1974 to 2021 have
negative three-year returns
from their offer prices.
Analysts recently released

price targets for SpaceX’s
stock, many for the first time.

They were overwhelmingly op-
timistic. Morgan Stanley, one
of the lead underwriters for
SpaceX’s IPO, set a $300 price
target over a 12-month period,
while JPMorgan set a $225
price target by the end of 2027.
Morningstar was more skepti-
cal, and last month said it
thinks SpaceX shares should be
valued at just $63.
SpaceX priced its block-
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SpaceX Shares Fall Below
IPO Price for First Time
Stock slipped below
$135 as tech-heavy
Nasdaq composite
retreated by 0.2%

The next test flight of SpaceX’s Starship rocket may occur on Thursday evening.
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a quarterly dividend payment
of 35 cents, which would
equate to $1.40 annually.
John Brase, who stepped in

as chief executive last month,
said the reduced dividend is
part of his strategy to improve
Conagra’s financial situation.
Brase also aims to strengthen
the business by restoring Con-
agra’s margins, increasing in-
vestment in its brands and re-
ducing complexity across the

business, he
said.
“Taking ac-

tion against
these opportu-
nities will im-
prove our com-
petit iveness,
build a strong
foundation for
growth, and
help unlock the
full potential of

our portfolio,” Brase said.
Conagra incurred a $2 bil-

lion non-cash goodwill and
brand impairment charge in
the quarter, primarily trig-
gered by a sustained decline
in the company’s share price
and market capitalization.
Conagra’s stock fell less

than 1% to $14.09 in Wednes-
day trading. The stock is down
18.6% so far this year.
For the new fiscal year,

Conagra expects adjusted
earnings per share will be
$1.40 to $1.50. Analysts were
forecasting $1.56 a share.

Conagra Brands swung to a
loss in the fiscal fourth quar-
ter and cut its dividend, as its
new chief executive aims to
strengthen the company with
a more conservative spending
strategy.
The food manufacturer,

which owns Orville Reden-
bacher’s popcorn and Slim Jim
meat sticks, on Wednesday
posted a loss of
$1.62 billion, or
$3.37 a share,
compared with
a profit of $256
million, or 53
cents a share, a
year earlier.
S t r i p p i n g

out certain one-
time items, ad-
justed per-
share earnings
were 47 cents, ahead of the 46
cents anticipated by analysts,
according to FactSet.
Fourth-quarter revenue

rose 3.6% to $2.88 billion. An-
alysts surveyed by FactSet
forecast revenue of $2.89 bil-
lion.
In the fourth quarter, sales

in the grocery and snacks cat-
egory rose 0.3%, while refrig-
erated and frozen food reve-
nue increased 5.3%.
Conagra lowered its annual

dividend to 70 cents a share,
or 17.5 cents quarterly. In
March, the company approved

BY KATHERINEHAMILTON

Conagra Posts Loss,
Lowers Its Dividend

CEO JohnBrase
is aiming for a
boost frommore
conservative
spending.

ELEVANCE HEALTH
Elevance Health said

membership dropped in the
second quarter, highlighting
the pressure on major insur-
ers as they aim to continue
hiking premium rates on Af-
fordable Care Act plans to
offset rising government
medical costs.
The health insurer said

Wednesday that medical
membership, a tally of enroll-
ees in its insurance plans,
slipped sequentially by
469,000, or 1%, to 44.9 million
as of the end of June. The
metric was also down 1.5%
from the prior year.
The decline was driven by

a commercial fee-based cus-
tomer transition and some
attrition in ACA and Medicaid
membership, Elevance said.
Medicare Advantage mem-

bership dropped 16% to 1.9
million members, while Med-
icaid membership declined
4.3% to 8.4 million.
Rates for many ACA plans

rose in the double digits this
year, and insurers plan to
make similar increases in the
year ahead.

—Katherine Hamilton

J.B. HUNT
J.B. Hunt Transport Ser-

vices reported growing reve-
nue and higher profit in the
second quarter, driven by
growth across nearly all of its
business segments.
The logistics company on

Wednesday reported a profit
of $181 million, or $1.91 a
share. That compares with a
profit of $128.6 million, or
$1.31 a share, a year earlier.
Revenue grew to $3.5 bil-

lion from $2.93 billion a year
prior.
Analysts polled by FactSet

were expecting a profit of
$1.74 a share on $3.26 billion
in revenue.
The company’s largest

segment, its intermodal busi-
ness, reported $1.75 billion in
revenue, up 22%, and a 10%
increase in volume.
In the integrated capacity

solutions sector, revenue
surged 49% to $388 million.
Dedicated contract services
revenue grew by 9% to $921
million, and truckload revenue
rose 35% to $240 million.
Shares of J.B. Hunt rose

6.4% to $294 after hours.
—Elias Schisgall

BNY MELLON
Lender Sees Costs,
Revenue Rising
Bank of New York Mellon

joined the chorus of big banks
reporting blowout results for
the second quarter and raised
its forecasts for revenue, and
costs, this year.
The bank said it now ex-

pects to end 2026 with 10% to
11% more revenue than it
notched last year, up from its
previous guidance for revenue
to either rise or fall by 5%. The
company is projecting a 6% to
7% increase in expenses, in-
stead of just a 3% to 4% rise.
Most of those higher costs

are tied to the step-up in ex-
pected revenue, according to
executives, along with internal
investments to improve the
business, including ones related
to artificial intelligence.
For the second quarter, BNY

posted net income of $1.7 bil-
lion, or $2.45 a share, up from
$1.39 billion, or $1.93 a share, a
year earlier. Revenue climbed
13% from a year earlier to $5.7
billion, shooting past analyst
estimates for $5.4 billion.

—Dean Seal

ing attractive upside poten-
tial,” they added.
While the market environ-

ment remains challenging for
the luxury sector due to eco-
nomic and geopolitical uncer-
tainty, analysts at Deutsche
Bank argued that the results
seem a positive read-across
for the broader industry.
Yet Vontobel’s Jean-Phi-

lippe Bertschy said that Riche-
mont’s rivals are expected to
report weaker results, noting
that the Swiss group benefits
from a portfolio of highly de-
sirable brands with strong
pricing power and geographi-
cal diversification.

—Andrea Figueras

which will determine whether
the merger is referred for a
more in-depth phase 2 investi-
gation.
The CMA launched an in-

formation-gathering assess-
ment in May as it invited in-
terested parties to submit any
initial views on the impact of
the transaction on competition
in the U.K. —Dominic Chopping

Danone, the French food
company, agreed to buy the
British supplier of plant-based
food powders and meal-re-
placement drinks earlier this
year.
The Competition and Mar-

kets Authority said Wednes-
day that a deadline of Sept. 11
has been set for its phase 1
decision from the inquiry,

RICHEMONT
Quarterly Sales
Exceed Estimates
Shares of Richemont

jumped after the Switzerland-
based luxury company re-
ported sales for its fiscal first
quarter that came ahead of
expectations.
The group, which houses

high-end brands including
Cartier and Van Cleef & Arpels
said Wednesday that it made
sales of €6.33 billion, or $7.23
billion, for the quarter ended
June 30. The result came
ahead of Visible Alpha con-
sensus of 5.89 billion euros.
Sales climbed 20% on year,

accelerating from 13% growth
in the previous quarter.
Richemont’s key jewelry

business recorded quarterly
sales of €4.73 billion, 24%
higher compared with the
same period a year earlier.
This marks the seventh con-
secutive quarter of double-
digit growth at the all-impor-
tant segment.
The company’s sales mo-

mentum continues to impress,
with standout performance of
its core division across all ge-
ographies, analysts at Citi said
in a note. “We continue to
view one of the sector’s undis-
puted growth leaders as offer-

DANONE
U.K. Watchdog
Probes Buy of Huel
The U.K. antitrust watchdog

launched an initial merger
probe into the proposed $1.2
billion acquisition of Huel by
Danone to examine whether
the deal would lessen compe-
tition in the country.
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Gozde Yildirim, AIA, MBA
Associate Health Principal
HDR, Inc.

Elena Scofield
Owner, Founder
Scofield Ins. Consulting, LLC

Avalon L. Paul, Esq., PhD
Founder, Paul & Assoc. Law
Sr. Immig. Attny., Manifest Law

Valentin F. Nemes
Senior Controls Engineer
Interroll Group

Brian McWeeney, DMin (Prin)
Roman Catholic Priest
Archdiocese of New York

Mark A. Klopfer
President, CEO
Stadium Solutions Inc.

Carl Edison Jones, PhD
VP of Student Affairs (Ret.)
Clark Atlanta University

Alvin Jensen
CFO, COO
Jarrett Concrete

Katie Gindlesperger, MBA, MS
BCIT Educator
Commonwealth Charter Academy

Mark Genovese
Vice President
JG Electrical Installations, Inc.

Ronald Fritch
Chief Financial Officer
Mercy Chefs

John J. D’Arco
Portfolio Manager
Valley National Bank

James W. Blake Jr.
Prof. Svcs. Practice Leader
Vertex Inc.

Christopher H Baum, MBA, PMP
ElectTech, AI/AR Specialist

Stephen Ashley
Financial Professional
New York Life Insurance Co.

Ariana Arantes
Founder, CEO, Haus Prime
Sr. Product Analyst, CRP Ind.
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