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Dollar General’s customers
are feeling stressed, increas-
ingly reining in spending on
household expenses such as
groceries as they face higher
prices at the gas pump.
The pressure is especially

pronounced for lower-income
consumers in rural communi-
ties, who are looking to mini-
mize trip distances and make
tradeoffs in search of afford-
ability and value, Chief Execu-
tive Todd Vasos said.
Dollar General has histori-

cally gained market share and
outperformed competitors
when operating in a tough
macroeconomic environment,
he said on a call with analysts
Tuesday. He added that this
current period of broad un-
certainty shouldn’t be any
different.
The discount retailer has

an outsize presence in rural
communities, where it contin-

ues to expand its footprint to
be closer to a greater number
of consumers, Vasos said.
Dollar General said sales

climbed 3.4% during its fiscal
first quarter, to $10.79 billion.
Profit also rose and topped
expectations, leading the

Victoria’s Secret is hooking
shoppers on bras. They are
sticking around to buy every-
thing else.
The retailer reported a 15%

first-quarter sales gain and
raised its full-year outlook.
Net sales for the three

months ended May 2 rose to
$1.56 billion from $1.35 billion
a year earlier. Same-store
sales, which exclude newly
opened or closed stores, were
up 13%.
The company, which also

owns the PINK brand for teens
and young adults, swung to a
profit of $47.7 million, or 56
cents a diluted share, from a
loss of $1.7 million, or 2 cents a
share, a year earlier. Both sales
and earnings beat Wall Street’s
estimates and the company’s
guidance, causing shares to
soar more than 47% in Tues-
day's trading.
The jump was the com-

pany’s biggest percentage gain
on record, and the stock ended
the day at a record close of
$80.06 a share.
“We are really hitting our

stride,” said Chief Executive
Hillary Super, who has been
fashioning a turnaround at the
lingerie and apparel retailer.
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doing that now for three
years,” Helaina Chief Execu-
tive Officer Laura Katz said in
an interview.
Nestlé previously worked

with Danish company Gly-
com—now part of DSM-Fir-
menich—for the use of bio-
technology to replicate sugars,
called human milk oligosac-
charides.
Helaina’s valuation is in the

hundreds of millions of dol-
lars, according to people fa-
miliar with its financial de-
tails. In an emailed statement,

the company
said it has
raised more
than $95 mil-
lion to date.
“Innovating

in infant nutri-
tion is the most
complex area of
the food chain,”
Katz said.
Makers of

baby formula
including Nestlé and Danone
issued a series of recalls ear-
lier this year after identifying
traces of a toxin called cereu-
lide in their products.
Nestlé—named after phar-

macist Henri Nestlé, who in
1867 began selling infant nu-
trition he had created—in
April said its first-quarter
sales took a hit from the re-
calls and weaker demand for
baby formula, but the rest of
its sprawling portfolio made
up for the shortfall.

Super said the sales growth
was broad-based but really
starts with bras, an area where
she is trying to reassert the
brand’s dominance with new
launches such as an underwire
bra that is encased in fabric to
make it more comfortable.
“Bras brought along the

other categories,” Super said.
“When she buys bras, she’s the
stickiest and comes back the
most quickly.”
Super said Victoria’s Secret

launched two new bras, includ-
ing a strapless, during the re-
cently completed quarter and
has more bra launches planned
for this year.
The company now expects

sales of $7.03 billion to $7.13
billion for this fiscal year, up
from its prior guidance of
$6.85 billion to $6.95 billion.
For the current quarter, the

company forecasts sales of
about $1.59 billion to $1.62 bil-
lion. Analysts polled by FactSet
forecast sales of $1.56 billion.
The bullish guidance comes

as Victoria’s Secret contends
with pressure from billionaire
investor Brett Blundy, who
launched a proxy fight last
month after the retailer denied
him a board seat. Blundy’s pri-
vate-equity firm BBRC Interna-
tional began building a stake in
the company in 2022 and has
pushed for changes since 2024.
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Victoria’s Secret Sales Rise
Shares soar after
strength in bras
leads retailer to lift
full-year outlook

Victoria’s Secret reported a 13% gain in same-store sales for the latest quarter.
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Victoria’s Secret quarterly
net sales, change from
a year earlier
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Nestlé is betting on U.S.
startup Helaina to develop
baby formula made from pro-
teins identical to those found
in human breast milk, months
after a tainted-ingredient cri-
sis rocked the Swiss giant’s in-
fant nutrition business.
The two companies entered

a multiyear partnership for
Nestlé to buy the ingredient
from the U.S. startup and to
work together to advance in-
fant nutrition, Helaina said
Tuesday.
Infant-for-

mula makers
have spent
years trying to
match the
health benefits
of human milk.
Nestlé said the
p a r t n e r s h i p
aims to uncover
new opportuni-
ties in infant
nutrition.
Helaina has been working

for years to get to the point of
scaling and commercializing
the proteins identical to those
found in human milk for baby
formula, it said. Making the
lactoferrin protein—bioidenti-
cal to that found in breast
milk—requires fermentation.
“Probably the hardest part

is scaling the technology and
ensuring that this is replicable
and very consistent and high
quality at scale. We’ve been
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Nestlé, Startup Join
On Infant Formula

Formulamakers
have spent

years trying to
replicate human
breast milk.

company to raise its outlook
for full-year adjusted earn-
ings per share.
The company attributed

the sales growth during the
recent quarter in part to
higher traffic, as it attracted
more customers across all in-
come groups. “Notably, across
these cohorts, the largest in-
crease in customer count
came from the highest income
segment, which earns more
than $100,000 annually,” Va-
sos said.
The report mirrored that of

rival Dollar Tree, which last
week posted higher profit and
revenue in its latest quarter,
saying its value proposition
continues to resonate with a
broad range of customers.
Dollar General in the re-

cent quarter also scooped up
more market share: “We be-
lieve this market share
growth reflects the essential
role Dollar General serves,
particularly in small-town

communities across America,”
Vasos said.
Comparable sales, which

account for store openings
and closings, rose 2%, in line
with analyst views and re-
flecting growth across its
consumables, seasonal, ap-
parel and home-products cat-
egories.

For the year, Dollar General
now expects earnings of $7.20
to $7.45 a share, up from a
prior forecast of $7.10 to $7.35
a share. Analysts were look-
ing for $7.23 a share.
The company continues to

anticipate same-store sales to
be up 2.2% to 2.7%, and for
net sales growth of 3.7% to

4.2%.
For its quarter ended May

1, Dollar General posted a
profit of $444.1 million, up
from $391.9 million a year
earlier. On a per-share basis,
quarterly earnings of $2 a
share topped the $1.89 a
share that analysts polled by
FactSet expected.
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Value-Seeking Consumers Fuel Dollar General Results
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Addressing the technical
challenges of scaling massive
AI data centers, Huang said
that computing is becoming
increasingly disaggregated
and distributed, and to tie
these sprawling systems to-
gether, the industry must rely
heavily on advanced connec-
tivity.
“That’s the reason why

Marvell is so essential,” the
Nvidia CEO said, telling Mur-
phy: “That’s why you’re going
to be the next trillion-dollar
company.”
Nvidia announced a strate-

gic partnership with Marvell
in March, saying that it has
invested $2 billion in the com-
pany.
Marvell’s stock, which fin-

ished 7% higher on Monday,

surged another 32.5% Tuesday
in trading on the Nasdaq
Stock Market.
Speaking on the industry’s

shift from copper wiring to
silicon photonics for data
transmission, Huang advo-
cated for a pragmatic, cost-ef-
fective way to maximize the
lifespan of existing copper ar-
chitecture within AI systems
while deploying more expen-
sive optical links only where
technically essential.
As AI workloads become

more complex, copper is hit-
ting its physical limits, gradu-
ally pushing companies to
turn more to optoelectronics.
“You use optics wherever

you must, [and] you use cop-
per wherever you can,” said
Huang.

Nvidia’s Jensen Huang says
Marvell Technology could be
the next chip firm to join the
trillion-dollar club, predicting
a surge in demand for artifi-
cial-intelligence hardware
fueled by the emergence of
autonomous models.
Speaking at a trade show in

Taipei alongside Marvell Chief
Executive Officer Matt Mur-
phy, Huang mapped out the
future of AI infrastructure,
highlighting a strategic transi-
tion from copper cables to op-
tical communications.
“Useful AI has arrived,”

Huang said, citing the rise of
autonomous AI agents that
can run workflows and solve
problems as the reason why
demand for Marvell and
Nvidia’s respective products is
“going through the roof.”
The high-profile joint ap-

pearance at Computex in Tai-
wan on Tuesday underscored
the critical role of next-gener-
ation network fabrics in the AI
era.
Murphy, whose Santa Clara,

Calif.-based company special-
izes in data infrastructure
semiconductors and high-
speed networking technology
for data centers, opened his
keynote by asserting that the
next major wave of AI innova-
tion will be driven by inter-
connection.
Focusing solely on proces-

sor or memory fails to capture
the full picture of hardware
efficiency, said Murphy.
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Nvidia CEO Says Marvell
May Join $1 Trillion Club

Marvell Chief Executive Officer Matt Murphy says the next
major wave of AI innovation will be driven by interconnection.
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Makeba Wright
President, CEO
WHC Training Center LLC

Scott A. Svabek
Owner, CEO, Army COL. (Ret.)
Svabek Consulting LLC

Jill Steinberg
Bd. Chair VIA, Bd. Pres. NS
Performance Photographer

Susan M. Shanaman, JD
Attorney
Shanaman Law

Avni Rexhaj
President
Viva Italian Pizza

Bethany Newell
Owner, President
111402, Inc.

Widy Matulik, EA
Principal
The Bonadio Group

Naseer Khan Mandozai
Chief Strategy Officer
Unison

John M. Leonard
SMD, Market Leader, Atlanta
Marcus & Millichap

Michael Lawless
Senior Director
Alvarez and Marsal

Brent R. Jones
Founder, Lead Instructor
Honor Guard Clinics & Schools

Gaylene Fogleman
Accounting Associate (Ret.)
Lucent Technologies, Nokia

Don Farrell
Chief Cultivating Officer
Fresh Revenues

William Corbin Jr.
Sr. Engineer (Ret.), IBM
CEO, Corbin Stratech Consult.

Kenneth L. Busen, PG
Professional Geologist
FL Dept. of Environ. Protect.

Lebrun F. Alexis
Founder, CEO
OGO ACCOUNTING SVCS. INC.
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