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Since 1898, Marquis Who’s Who has remained the standard for reliable and
comprehensive biographical reference material. We are proud to highlight hand-selected
listees who have been recognized as Distinguished Leaders in their fields of endeavor.
Of 1.6 million listees, only a small percentage are recognized with the Distinguished
Leaders honor. We laud these individuals for their ambition, professional fortitude,
industry contributions, and career accomplishments.

Dottie Herman rose through the ranks
to become one of themost influential voices
in real estate. The self-made entrepreneur
helped lead Douglas Elliman’s evolution
from a regional New York brokerage into a
national real estate powerhouse.
Ms. Herman’s real estate career began

in 1978 while she was a student at Adelphi
University. After establishing herself on
Long Island, she took a major leap into
entrepreneurship in 1989, borrowing $9
million to acquire Prudential Long Island
Realty. The move proved transformative.
Under her leadership, the company grew
into one of the region’s largest residential
brokerages and established Ms. Herman
as one of the most successful real estate
entrepreneurs in New York. The acqui-
sition also demonstrated a willingness to
take calculated risks that would become
a hallmark of her career and help pave the
way for future opportunities.
Shortly after the Sept. 11, 2001, attacks,

Ms. Herman made one of the boldest
bets of her career, borrowing $75 million
to acquire Douglas Elliman. The move
marked a defining moment in her career
and provided a platform for the next
phase of the company’s growth. Working
alongside her leadership team,Ms. Herman
helped expand Douglas Elliman beyond its
traditional markets, attracting top talent,
opening new offices and broadening the
firm’s presence across the country. Over the
course of two decades, she helped oversee
the company’s transformation from a New
York brokerage into a national real estate
brand with more than 7,000 agents and
offices spanning multiple markets across
the country.

Under Ms. Herman’s leadership as pres-
ident and chief executive officer, Douglas
Elliman expanded well beyond its New
York roots, establishing a presence in major
markets including Florida, California,
Colorado, Texas and throughout the
Northeast, becoming one of the most rec-
ognized names in residential real estate and
a major force in the luxury housing market.
At a time when few women led companies
of similar size and scale within the indus-
try, the lifelong New Yorker led one of the
nation’s most successful brokerage firms.
Throughout her career, Ms. Herman

has remained closely connected to the
day-to-day realities of the housing market,
drawing on decades of experience working
with buyers, sellers, agents, developers
and investors. Her practical understand-
ing of the business, combined with her
straightforward communication style, has
made her a respected voice both within the
industry and among consumers navigating
major real estate decisions.
Known for her direct, no-nonsense

approach,Ms. Herman developed a reputa-
tion for making complex real estate issues
understandable to both industry profes-
sionals and the public. With nearly five
decades in real estate, she has become one
of the industry’s most recognizable voices.
Her perspective on housing, luxury real
estate and homeownership has made her a
frequent source for journalists and media
outlets nationwide, including Forbes, The
Wall Street Journal, CNBC, Bloomberg,
Fox Business and The New York Times.
Today, as chair of Douglas Elliman, Ms.

Herman continues to advise the company
while remaining an influential voice on real
estate and housing.

DOTTIE HERMAN
VICE CHAIR
DOUGLAS ELLIMAN
WWW.DOTTIEHERMAN.COM

posting a 2.1% on-year rise in
like-for-like sales excluding
fuel for the 16 weeks ended
June 20.
The company said more

customers are doing their
large weekly shopping at
Sainsbury, delivering contin-
ued volume growth.
Total retail sales excluding

fuel for the period increased
2.7% on year to £9.15 billion,
while grocery sales rose 3.6%
to £7.6 billion.
However, general merchan-

dise and clothing sales
dropped 3.7% and its Argos
unit posted a 0.5% fall in
sales.

Private-equity firms IVEST
Consumer Partners and Clo-
verlay have sold the Care
Bears brand of plush toys and
related rights to Authentic
Brands Group.
Authentic Brands, a com-

pany focused on entertain-
ment, sports and media, owns
intellectual property that gen-
erates more than $36 billion in
annual retail sales. The Care
Bears operation, run under
IVEST by Cloudco Entertain-
ment, is on track to exceed
$750 million in retail sales by
the end of this year.
“Care Bears is a powerful

addition to Authentic’s enter-
tainment portfolio and reflects
the versatility of our global in-
tellectual property platform,”
said Matt Maddox, the presi-
dent and chief executive of
Authentic Brands.
“Entertainment now repre-

sents approximately 20% of
our business and is our fast-
est-growing vertical,” Maddox
said. IVEST has worked to up-
date and raise visibility of the

Mystery traders used ad-
vance knowledge of a Chinese
brokerage crackdown to make
more than $100 million in
profit from well-timed options
trades, one of the world’s big-
gest electronic-trading firms
alleged in a lawsuit.
Two units of Susquehanna

International Group filed the
lawsuit in federal court, nam-
ing up to 100
“John Does” as
defendants.
S u s q u e -

hanna—which
said it took a
big loss after
being caught on
the wrong side
of the trades—
is seeking to
uncover the
traders’ identi-
ties and force platforms that
facilitated the transactions to
freeze their accounts.
The timing and nature of

the options bets strongly sug-
gested that the unknown trad-
ers knew in advance that Chi-
nese regulators were moving
to penalize Futu and UP Fin-
tech, the parent company of
Tiger Brokers, Susquehanna
said.

Futu and Tiger Brokers are
online brokerages popular in
Hong Kong and other Asian
markets. On May 22, the China
Securities Regulatory Commis-
sion said that it had found
them to be illegally serving
customers in mainland China
without the proper licenses, a
move that triggered a sharp
drop in the share prices of the
two companies.
Both Futu and Up Fintech

have U.S. shares
listed on the
N a s d a q .
Susquehanna
alleged that the
mystery traders
cashed in on
their inside in-
formation by
buying large
quantities of
bearish put op-
tions that

would pay out if the price of
Futu and UP Fintech stock
dropped.
The CSRC, Futu and UP Fin-

tech didn’t respond to requests
for comment. Immediately af-
ter the May 22 crackdown,
both brokerage firms said they
were cooperating with the Chi-
nese regulator.
The traders bought the op-

tions contracts for about $12

million and earned a profit of
more than $100 million, re-
flecting a return of more than
900%, Susquehanna said.
The profit makes the al-

leged scheme “one of the larg-
est documented cases of in-
sider trading in recent
memory,” Susquehanna said in
the lawsuit.
By comparison, the total il-

legal profit from the insider-
trading scheme directed by
hedge-fund titan Raj Rajarat-
nam was $53.8 million. The
founder of hedge fund Galleon
Group was convicted of securi-
ties fraud and conspiracy in
2011.
Susquehanna itself lost

$71.4 million by being caught
on the wrong side of the op-
tions trades, it said in the law-
suit, offering a rare glimpse of
a trading loss at the secretive
options powerhouse.
The Pennsylvania-based

firm led by billionaire Jeff Yass
is one of the largest market
makers in U.S. options, mean-
ing that when investors buy or
sell options, Susquehanna of-
ten takes the opposite side of
the bet.
Known for its use of poker

to train young traders, Susque-
hanna uses sophisticated
quantitative models to deter-

mine what price it is willing to
buy or sell at, ensuring that it
makes money as it trades vast
quantities of stocks, options
and futures every day.
But in the case of the Futu

and UP Fintech trades, Susque-
hanna said it faced an even
more knowledgeable oppo-
nent—traders who knew the
companies were in the
crosshairs of regulators.
From May 7 to 21, there was

a significant increase in pur-
chases of put options on Futu
and UP Fintech, according to
Susquehanna’s lawsuit.

BUSINESS NEWS

Care Bears brand, through di-
rect licensing and royalty
agreements, according to the
investment firms.
Cloverlay and IVEST ac-

quired Care Bears in 2023
from the Weiss family, the
sole owners of the brand for
more than 40 years. The char-
acter-based brand began on
greeting cards before expand-
ing to toys and then television

and other platforms.
The two firms first ac-

quired Care Bears with the in-
tention of expanding its popu-
larity through licensing and
royalty agreements.
“Our work is done,” said Jeff

Collins, a managing partner at
Cloverlay. “We have taken it
from point B to point D, and
Authentic Brands is the right
steward to take it forward.”

Under Cloverlay and
IVEST’s ownership, Care Bears
revenue rose about fourfold.
The brand has generated more
than $12 billion in retail sales
since its inception in 1981.
Cloverlay views the charac-

ter-based brand as uncorre-
lated with broader markets
that are susceptible to macro-
economic turbulence. A plush
toy may be dependent on un-

predictable consumer spending,
but the underlying business
model is built on revenue stem-
ming from royalties, Collins
said. The brand is recognized
around the world, with prod-
ucts and entertainment distrib-
uted in some 190 territories.
The Care Bears brand has

more than 1,000 contracts for
its intellectual property, an in-
crease from when Cloverlay and
IVEST took over, with Cloverlay
providing the financing and
IVEST the operational expertise.
The brand built minimum

guarantees into the licensing
contracts it negotiated, which
helped insulate it from shifts
in consumer demand. For ex-
ample, if a Care Bears key-
chain didn’t sell any units, the
owners would still receive a
guaranteed amount of capital
for brand licensing. The con-
tracts also allowed the owners
to receive a share of the finan-
cial gains provided they ex-
ceeded certain profit targets.
The firms found success

with Care Bears in a plush toy
market that has become in-
creasingly competitive, with
brands such as Hello Kitty
and, more recently, China’s
Labubu, according to Clover-
lay’s Collins.

Isaac Taylor writes for WSJ
Pro Private Equity.

Authentic Brands Buys Care Bears
The private-equity
sellers leaned in to
licensing and royalty
agreements

The brand has generated more than $12 billion in retail sales since its inception in 1981.
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Ford Motor is recalling
more than 740,000 vehicles
because of a transmission
and parking system issue,
according to federal regula-
tors.
Some of the company’s ve-

hicles have transmission de-
fects that could cause them
to engage the park function
while in motion, potentially
damaging the vehicle’s park-
ing system, the U.S. National
Highway Traffic Safety Ad-
ministration said in a recall
notice.
That could lead to the ve-

hicle rolling away while its
in park.
The recall covers certain

Expedition, Navigator, Ex-
plorer, Aviator, F-150 models
from the years 2018 to 2021.
The recall covers 741,195

vehicles, the National High-
way Traffic Safety Adminis-
tration said.
Dealers will update vehi-

cle software and inspect and
replace any damaged trans-
mission components free of
charge, the federal regulator
said.
Ford recalled up to 1.39

million F-150 pickups in
April over the risk of unex-
pected downshifting that can
lead to a loss of vehicle con-
trol.
The automaker has also

issued separate recalls in re-
cent months related to soft-
ware problems with center
screens and another to cor-
rect a software issue that
could cause brake lights and
turns signals in attached
trailers to malfunction.
In 2025, the company is-

sued more recalls than any
other automaker, affecting
nearly 13 million vehicles.

BY JOSEPH DE AVILA

Ford
Recalls
More Than
740,000
Vehicles

Many of those contracts
would only pay out if the
stocks dropped sharply, well
below their prices at the time
that the mystery traders
bought the options. Many were
also “short-dated,” meaning
that if there hadn’t been a big
price drop within the coming
days, the contracts would have
expired worthless.
The trades “thus suggest in-

side knowledge not only that
the crackdown news was going
to be announced, but also its
approximate timing,” Susque-
hanna said.

BY ALEXANDER OSIPOVICH

Suit Alleges Insider Trades on Chinese Broker

The company said more customers are doing their large
weekly shopping at Sainsbury, delivering volume growth.
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J Sainsbury backed its full-
year guidance after posting
first-quarter sales growth, but
warned that the impact of the
Middle East conflict on its
customers and business re-
mains uncertain.
The British grocer on Tues-

day said it continues to expect
a full-year underlying operat-
ing profit of between 975 mil-
lion and 1.075 billion pounds
($1.29 billion and $1.43 bil-
lion). Retail free cash flow is
expected to be more than
£500 million.
It backed its guidance after

BY ADAMWHITTAKER

U.K.’s J Sainsbury
Reports Sales Gain

Dish DBS, the satellite pay-
TV provider under Charlie Er-
gen’s EchoStar broadcast em-
pire, filed for bankruptcy on
Tuesday after a deal to sell
spectrum to AT&Twas held up.
The company entered chap-

ter 11 in the U.S. Bankruptcy
Court in Houston with a pre-
packaged plan backed by 88%
of its creditors holding Dish
DBS bonds.
Under the plan, Dish in-

tends to reorganize the busi-
ness and pay down debt once
the $20.25 billion of proceeds
from the AT&T sale is re-
ceived.
EchoStar said that the

bankruptcy filing follows “un-
foreseeable regulatory ac-
tions” that necessitated the
sale of its wireless spectrum
licenses and the decommis-
sioning of its Dish Wireless 5G
network. The company has an
agreement to sell additional
spectrum to SpaceX, though
that deal hasn’t yet closed ei-
ther.
Dish DBS will operate as

usual in bankruptcy, a process
from which it aims to emerge
by the end of the third quarter.
Operations for Dish TV and
Sling TV will continue without
interruption.

BY ALEXANDER GLADSTONE

Dish DBS
Files for
Bankruptcy
Protection

Susquehanna
lost $71.4

million being on
thewrong side
of the trades.
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